
CORELLE BRANDS & DISNEY INTELLECTUAL PROPERTY (IP) CAMPAIGN 

 

Terms & Conditions 

Last updated: [DD/MM/YYYY] 

 

1. Campaign Organiser 

1.1. The Corelle Brands & Disney Intellectual Property (IP) Campaign (“Campaign”) is organised 

by Corelle Brands Asia Pacific (“Organiser”). 

1.2. By participating in the Campaign, participants agree to be bound by these Terms & 

Conditions. 

1.3. The Organiser reserves the right to amend these Terms & Conditions where necessary, 

subject to applicable laws. 

 

2. Campaign Period 

2.1. The Campaign will run from [Start Date] to [End Date], both dates inclusive (“Campaign 

Period”). 

2.2. All entries must be submitted within the Campaign Period. Late submissions will not be 

accepted. 

2.3. The Organiser reserves the right to amend, suspend or extend the Campaign Period where 

necessary, subject to applicable laws. 

 

3. Eligibility 

3.1. The Campaign is open to individuals who are Singapore residents aged 18 years and above, 

subject to the eligibility requirements stated in the official Campaign materials. 

3.2. Employees of the Organiser, its appointed agencies, participating retailers and their 

immediate family members may be excluded from participation. 

3.3. The Organiser reserves the right to verify participants' eligibility and disqualify entries that 

do not meet the stated requirements. 

 



4. Campaign Participation and Entry Requirements 

4.1. To participate in the Campaign, participants must fulfil the qualifying purchase 

requirements and complete the entry mechanics specified on any and all of the official 

Campaign materials. 

4.2. Participants must submit their entries through the designated Campaign microsite and 

provide all required information and supporting documents, including a valid proof of purchase 

where applicable.  

4.3. Each entry must be complete and submitted within the Campaign Period to be eligible for 

consideration. 

4.4. The Organiser reserves the right to reject incomplete, inaccurate, duplicate, fraudulent or 

otherwise invalid entries. 

4.5. Participants are responsible for ensuring that all information submitted is accurate, 

complete and up to date. 

 

5. Proof of Purchase and Receipt Verification 

5.1. Only entries accompanied by a valid receipt that fulfils the Campaign requirements will be 

eligible for the lucky draw. 

5.2. A valid receipt must: 

• Be issued by a participating retailer in Singapore during the Campaign Period. 

• Clearly display the purchase date, qualifying product(s), transaction details and purchase 

amount, where applicable. 

• Meet the minimum spending and qualifying product requirements specified in the 

official Campaign materials. 

• Be genuine, legible, complete and unaltered. 

• Comply with the Campaign's entry limits and proof-of-purchase requirements. 

5.3. Receipts that are illegible, incomplete, duplicated, altered, fraudulent, unverifiable or 

otherwise invalid will be rejected. 

5.4. The Organiser reserves the right to verify submitted receipts and supporting documents 

with participating retailers or other relevant parties where necessary. 

5.5. Each receipt may only be used in accordance with the Campaign's entry rules. Reuse of the 

same receipt to obtain additional entries is prohibited unless expressly permitted in the official 

Campaign materials. 



5.6. The Organiser reserves the right to request additional information or supporting documents 

to verify the validity of any entry. 

5.7. Only entries that satisfy all Campaign requirements and pass the Organiser's verification 

process will be included in the lucky draw. 

 

6. Lucky Draw and Winner Selection 

6.1. The lucky draw will take place on or about [Draw Date] following the conclusion of the 

Campaign Period. 

6.2. Winners will be selected at random from all eligible entries received during the Campaign 

Period. 

6.3. Each eligible entry will have an equal chance of being selected, subject to the Campaign's 

entry limits and applicable rules. 

6.4. The Organiser will verify the eligibility of each selected entry before confirming the winner. 

If a selected entry is found to be invalid or ineligible, the Organiser reserves the right to 

disqualify the entry and select a replacement winner through a further random draw. 

6.5. The Organiser reserves the right to withhold or invalidate a winning entry if the participant 

fails to meet the Campaign requirements or cannot provide the necessary proof of purchase. 

6.6. The Organiser's records of eligible entries and the draw process will be used to determine 

the results, subject to applicable laws. 

6.7. The Organiser's decision on the lucky draw results will be final, subject to applicable laws. 

 

7. Prizes 

7.1. The prizes available under the Campaign are [insert prize descriptions, quantities and 

values]. 

7.2. Prizes are non-transferable, non-exchangeable and not redeemable for cash, except where 

required by applicable law or expressly permitted by the Organiser. 

7.3. Prizes are subject to availability. If a prize becomes unavailable, the Organiser reserves the 

right to substitute it with another prize of comparable value, subject to applicable laws and any 

required approvals. 



7.4. Any additional costs or expenses incurred in claiming or using a prize will be borne by the 

winner unless otherwise specified in the official Campaign materials. 

 

8. Winner Notification and Prize Collection 

8.1. Winners will be announced on the microsite and on relevant social media channels in 

[number] working days after the lucky draw. 

8.2. Winners must respond within [number] calendar days of announcement and follow the 

instructions provided to claim their prizes. 

8.3. Winners may be required to provide proof of identity, proof of purchase and other 

information reasonably necessary to verify their eligibility and facilitate prize fulfilment. 

8.4. If a winner cannot be contacted, fails to respond within the stipulated period, fails 

verification or does not fulfil the prize-claim requirements, the Organiser reserves the right to 

forfeit the prize and select a replacement winner at random. 

8.5. The Organiser will not be responsible for unsuccessful notifications arising from inaccurate 

contact information or circumstances beyond its reasonable control. 

 

9. Corelle and Disney Intellectual Property 

9.1. Corelle trademarks, logos, product designs, brand assets and related intellectual property 

remain the property of their respective rights holders. 

9.2. Disney characters, names, logos, artwork and all other Disney-related intellectual property 

featured in the Campaign remain the property of Disney and/or its respective affiliates or 

licensors. 

9.3. All use of Disney intellectual property in connection with the Campaign is subject to the 

applicable authorisations, licences and usage restrictions. 

9.4. Participation in the Campaign does not grant participants any ownership of or independent 

licence to use, reproduce, modify, distribute or commercially exploit Corelle or Disney 

intellectual property. 

9.5. Participants must not use any Corelle or Disney intellectual property beyond the scope 

expressly permitted by the Campaign or applicable rights holders. 

9.6. Any unauthorised use, reproduction or distribution of protected intellectual property is 

prohibited. 



9.7. All brand names, trademarks, logos and character references are used for identification and 

Campaign purposes only. No ownership of the relevant intellectual property is transferred to 

participants. 

 

10. Personal Data Protection 

10.1. By participating in the Campaign, participants acknowledge that their personal data may 

be collected, used and disclosed by the Organiser and its appointed service providers for 

purposes reasonably necessary to administer the Campaign, verify entries and receipts, contact 

participants, determine and announce winners, fulfil prizes, prevent fraud and comply with legal 

obligations. 

10.2. Personal data collected may include participants' names, contact details, receipt 

information, purchase details and other information required for Campaign administration. 

10.3. Personal data will be handled in accordance with the applicable privacy notice and the 

Personal Data Protection Act 2012 of Singapore, where applicable. 

10.4. Personal data may be disclosed to appointed agencies, service providers, participating 

retailers and other relevant parties where reasonably necessary for the purposes described 

above and in accordance with applicable law. 

10.5. Personal data will be retained only for as long as necessary for the stated purposes or as 

required or permitted by applicable law. 

10.6. Participants may contact [Data Protection Contact/Email Address] regarding their personal 

data or applicable data protection rights. 

10.7. Any consent to receive marketing communications will be obtained separately where 

required. Participation in the Campaign will not be conditional on consenting to unrelated 

marketing activities unless permitted by applicable law. 

 

11. Disqualification and Fraud Prevention 

11.1. The Organiser reserves the right to disqualify any participant who: 

• Submits false, misleading, fraudulent, duplicated or invalid information or receipts. 

• Tampers with the Campaign microsite, entry process or lucky draw. 

• Uses automated systems or other improper means to submit entries. 

• Breaches these Terms & Conditions or applicable laws. 

• Engages in conduct that compromises the fairness, security or integrity of the Campaign. 



11.2. The Organiser may investigate suspected fraud or abuse and take reasonable steps to 

suspend or invalidate affected entries, subject to applicable laws. 

 

12. Limitation of Liability 

12.1. To the extent permitted by law, the Organiser will not be liable for losses arising from 

technical failures, interrupted internet connections, failed submissions, inaccurate information 

provided by participants or other circumstances beyond its reasonable control. 

12.2. The Organiser does not warrant that the Campaign microsite will be uninterrupted, error-

free or continuously available. 

12.3. Nothing in these Terms & Conditions excludes or limits any liability that cannot lawfully be 

excluded or limited under applicable law. 

 

13. Campaign Changes, Suspension or Cancellation 

13.1. The Organiser reserves the right to modify, suspend or cancel the Campaign where 

reasonably necessary due to unforeseen circumstances, fraud, technical issues, security 

concerns or other reasons beyond its reasonable control. 

13.2. Any changes will be communicated through the official Campaign microsite or other 

appropriate channels, subject to applicable laws and any required approvals. 

13.3. The Organiser will take reasonable steps to ensure that any changes do not unfairly 

prejudice participants who have already entered the Campaign. 

 

14. Disney Disclaimer 

14.1. Disney intellectual property is featured in the Campaign under applicable authorisation. 

14.2. Unless expressly stated otherwise in the official Campaign materials, Disney, its affiliates 

and licensors are not the organiser of this Campaign and are not responsible for its 

administration, entry verification, lucky draw or prize fulfilment. 

14.3. Nothing in these Terms & Conditions shall be construed as granting participants any rights 

to Disney intellectual property beyond the permitted scope of the Campaign. 

 

15. General Provisions 



15.1. These Terms & Conditions should be read together with the official Campaign materials 

and applicable privacy notice. 

15.2. If any provision of these Terms & Conditions is held to be invalid or unenforceable, the 

remaining provisions will continue to apply to the extent permitted by law. 

15.3. These Terms & Conditions are governed by the laws of Singapore, and participants submit 

to the jurisdiction of the Singapore courts, subject to applicable law. 

 

By participating in the Campaign, participants acknowledge that they have read and understood 

these Terms & Conditions and agree to be bound by them. 

 


